B.A./B.Sc.- I (NEP) Semester-II
BAOGS - Digital Marketing-11
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GUG/S/25/16516S
Max. Marks : 40

Notes: 1.  All questions are compulsory.
2. All questions carry equal marks.

1. a) Explain the meaning & concept of Basic Marketing Website?
b)  Discuss the essential components of websites structure.

OR

c)  Explain the advantages and disadvantages of website platform.

2. a) Explain the meaning & definition of E-Mail.
b)  State the importance of e-mail marketing.
OR
c)  Write the meaning and types of e-mail marketing.
3. a)  Write the concept of keyword research.
b)  Explain the creation of product campaign.
OR
c)  Discuss in detail the process of search engine marketing.
4. a) Explain the content marketing.
b)  Explain the features of content distribution.
OR
c) Discuss in detail content marketing and copywriting.
5. a)  Website Structure.
b)  Business promotion
c)  Pay-per-click model.

d)  Types of content.
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